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ABSTRACT 

 

Strategic partnerships have increasingly gained recognition as a means to improve 

performance and outcomes in academic institutions. This study presents a comprehensive 

summary of the findings and insights obtained from six analytical tests: Two-Way ANOVA, 

t-paired test, chi-square independence test, independence t-test, chi-square goodness of fit 

test, and one-sample t-test. These tests aimed to examine the impact and perceptions of 

institutional strategic partnerships. The analysis encompassed various factors such as primary 

purposes, effectiveness, perceived benefits, measurement of outcomes, factors for success, 

challenges, potential risks, recommendations, and the influence on faculty and staff. The 

results highlighted significant differences in perceptions across different categories, 

emphasizing the importance of tailored strategies and initiatives to address specific areas. 

These findings provide valuable insights for institutions seeking to optimize their strategic 

partnerships and enhance academic performance. The abstract of each test is presented below. 

 

The study focuses on selected academic institutions in Gujarat, with data collected from 

faculty members and students. The analysis includes institutions such as Aakash Bayu's, 

Parul University in Vadodara, The Galaxy Education System (TGES) in Rajkot, and Udgam 

School in Ahmedabad. The study examines the perceptions of different groups, including 

gender, streams of study (commerce and science), associations (faculty and student), and 

educational qualifications (higher education and school). 

 

This thesis presents the findings of a comprehensive analytical study that aimed to measure 

the effect of "Institutional Strategic Partnership" on the performance of selected academic 

institutions in Gujarat. The study focused on improved student academic achievements as the 

primary outcome. Data was collected from faculty members who rated the institutions based 

on various outcome characteristics. The analysis involved examining mean values, standard 

errors, confidence intervals, and statistical significance. The results of the study indicated that 

the types of institutional strategic partnerships did not have a significant effect on improved 

student academic achievements. Conversely, the types of academic institutions showed a 

significant impact on student academic performance. This suggests that the characteristics of 

academic institutions play a crucial role in shaping student achievement. The study also 

explored the impact of institutional strategic partnerships on increased research output and 

publications. It is suggested that institutions foster a strong research culture and provide 
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support for faculty members to engage in research activities. Additionally, the study 

examined student satisfaction levels and found that The Galaxy Education System (TGES) in 

Rajkot demonstrated the highest mean student satisfaction level. Other institutions, such as 

Aakash Bayu's and Parul University in Vadodara, also showed relatively high satisfaction 

levels. The findings highlight the importance of effective collaboration and tailored initiatives 

to enhance student satisfaction. Moreover, the study explored the impact of institutional 

strategic partnerships on alumni engagement and employability. The analysis revealed that 

the types of institutional strategic partnerships had some influence on alumni engagement, 

while they did not significantly affect improved employability. Lastly, the study investigated 

the enhancement of academic reputation and prestige, as well as the international learning 

experience and exposure. The analysis did not find significant effects of institutional strategic 

partnerships on these outcomes. In conclusion, this study provides insights into the impact of 

institutional strategic partnerships on student academic achievements and other important 

outcomes in Gujarat's academic institutions. The findings highlight the need for institutions to 

focus on characteristics and practices that contribute to improved academic performance, 

student satisfaction, alumni engagement, and employability.  

 

This thesis presents the findings, conclusions, and recommendations from an analytical study 

that aimed to assess the overall academic performance of selected academic institutions in 

Gujarat before and after the implementation of institutional strategic partnerships. The study 

involved surveying faculty members to gather their opinions on the impact of the partnerships 

on academic performance. The analysis focused on paired differences in mean scores before 

and after the intervention. The study findings indicated that the implementation of 

institutional strategic partnerships had a statistically significant positive effect on the overall 

academic performance of the selected academic institutions. The mean scores increased after 

the intervention in Aakash Bayu's, Parul University, The Galaxy Education System (TGES) 

in Rajkot, and Udgam School. This consistent increase in scores across all pairs suggests the 

effectiveness of the intervention in these educational institutions. In conclusion, the study's 

findings demonstrate the positive impact of institutional strategic partnerships on the 

academic performance of selected academic institutions in Gujarat.  
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Comprehensive analytical study that aimed to investigate the potential associations between 

institutional strategic partnerships, academic institutions, primary purposes, and performance 

measures. The study employed a chi-square independence test and collected data from 

students and faculty members. The study findings indicated significant associations between 

various variables. Firstly, there was a significant relationship between the type of institutional 

strategic partnership and the types of measures of academic institution performance. 

Secondly, the study found significant associations between the types of academic institutions 

and measures of performance. Institutions should consider benchmarking their performance 

against similar institutions and adopt best practices to improve their performance. Thirdly, 

there was a significant association between the types of academic institutions and the types of 

institutional strategic partnerships. Moreover, the study identified significant associations 

between the types of institutional strategic partnerships and primary purposes. Lastly, the 

study found significant associations between primary purposes and performance measures. In 

conclusion, this study provides insights into the associations between institutional strategic 

partnerships, academic institutions, primary purposes, and performance measures. By 

understanding these associations, institutions can develop targeted strategies, foster 

collaborations, and align efforts to optimize academic performance. 

 

Analysis is conducted using the independence two-sample test to examine the perceptions of 

different groups regarding performance measures of an academic institution. The groups 

analyzed include genders (male and female), streams (commerce and science), associations 

(student and faculty), and educational qualifications (school and higher education). The study 

found significant differences between genders in the perception of academic reputation and 

engagement with alumni activities. Males perceived a higher enhancement in academic 

reputation and prestige, while females showed a higher level of engagement. Regarding the 

streams of study (commerce and science), no significant differences were found in the 

perception of performance measures. The analysis did not reveal significant differences 

between faculty and student associations in their perceptions of performance measures. 

Similarly, no significant differences were found between individuals with higher education 

and those from school (KG to 12) in their perceptions. The findings suggest the need for 

tailored strategies to improve specific areas such as academic reputation and alumni 

engagement. Additionally, promoting inclusivity, interdisciplinary collaboration, and 

involving both faculty and students in decision-making processes can contribute to the overall 

improvement of the institution's performance. 
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Analysis is conducted using the chi-square goodness of fit test to examine the perceptions of 

different groups regarding the performance of an academic institution through institutional 

strategic partnerships. The groups analyzed include genders (male and female), streams 

(commerce and science), associations (faculty and student), and educational qualifications 

(higher education and school). The study found significant differences between faculty 

members and students in their perceptions of the institution's performance. Faculty members 

and students held divergent views on aspects such as improved academic achievements, 

student satisfaction, alumni engagement, employability, and international learning 

experiences. The study also revealed no significant differences between genders in their 

perceptions of institutional performance through strategic partnerships. Furthermore, the 

analysis indicated significant differences between higher education students and school 

students in their perceptions of performance measures. On the other hand, there were no 

significant differences between commerce and science students in their perceptions of 

institutional performance through strategic partnerships.  

 

Analysis is conducted using one-sample t-tests to examine the perceptions of various factors 

related to strategic partnerships in academic institutions. The factors analyzed include the 

primary purpose of partnerships, effectiveness of initiatives, perceived benefits, measurement 

of outcomes, factors for successful partnerships, challenges, potential risks, 

recommendations, and the influence on faculty and staff. The analysis revealed that for the 

primary purpose of partnerships, there were no significant differences in perceptions among 

the categories. Regarding effectiveness, the analysis identified significant differences in 

perceptions for the categories of Industrial Visit - Placement Ties and Research Grants. In 

terms of perceived benefits, only the category of Enhance International Learning Experience 

& Exposure showed a significant difference in perceptions. The measurement of outcomes 

showed significant differences in perceptions for Improved in Student's Academic 

Achievements, Increased Research Output & Publications, Student Satisfaction Level, and 

Improved Employability. Factors for successful partnerships showed significant differences 

for Geographic Proximity and Address Integration Challenges Promptly. Challenges related 

to Language, Culture and Academic Practices, and Resources were perceived as significant, 

while Communication & Coordination and Logistics were not. Recommendations for Faculty 

& Student Exchange Programs & Sharing, Strengthened Communication & Collaboration 

Channels, and Secure Additional Funding were perceived as significant.  


